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Media Release

13 September 2013

Print it or Lose it campaign 
to be launched in Australia


The Print it or Lose it campaign, aimed at encouraging consumers to print their digital images to avoid the risk of losing precious photographic memories, will be  launched in Australia at The Digital Show to be held in Melbourne from 
13 – 15 September 2013.

An initiative of FUJIFILM, Print it or Lose it is an industry wide global campaign that addresses the dangers of losing your entire photographic history due to such issues as accidental deletion, hard drive or memory card corruption, lost, damaged or stolen camera phones or even natural disaster.

PMA Director of Australian Activities, Peter Rose, said there is a real risk that people’s photographic records could be completely wiped out simply because electronic images do not have the same preservation properties of printed images.

“A notable example is the Photo Restoration Project taking place in Japan to salvage priceless photos, following the devastating Fukushima earthquake and tsunami.

“While many people lost everything, hundreds of thousands of printed photographs found in the mud and rubble were able to be restored, despite being affected by salt water. 

“However, many digital photos captured on electronic devices were not as fortunate, as they could not survive the impact of the catastrophe.

“The only way to really guarantee your digital photos will last a lifetime is to print them,” 
Mr Rose said.

As part of the initiative, photographic retailers will have access to point of sale marketing materials to display in their stores. This will be followed by a digital campaign across social media and photo sharing sites to further support the initiative.

FUJIFILM Australia Senior Category Manager, Daniel Paul, said FUJIFILM is proud to initiate this campaign in Australia.

“In the photographic business, we get to see the emotion and pleasure that photos can bring into people’s everyday life,” he said.

“We often hear tragic stories of images that have been lost for various reasons and how people wish they had printed and preserved them.

“For the cost of a cup of coffee, people can print their prized photos each month and ensure their treasured memories live on for generations to come.

“For so many people, there is great pleasure attached to looking through their parent’s photo albums – that joyful tradition could so easily be lost for the next generation if photos are not printed.”

Mr Paul said the campaign will feature edgy creative executions designed to get people thinking, but more importantly get them motivated into action.

For further information, please visit:
www.fujifilm.com.au/print-it-or-lose-it
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About PMA 

As a professional trade association, PMA® helps the worldwide photo imaging community achieve business success and adapt to new technologies. Its commitment to members in 100-plus countries is part of an 85-year legacy that connects business owners to a network of knowledge and support. PMA furthers this purpose through the development of educational programs, marketing research, publications and trade shows. As a 'not-for-profit' organisation, any success PMA achieves in its endeavours directly benefits the industry, providing the means to continually develop services, education and activities for members.


About FUJIFILM 

FUJIFILM is a world leader in imaging, information and document technologies. With a commitment to extensive research and development, FUJIFILM provides a leading edge range of products and services that incorporate proprietary technologies which contribute to the advancement of such fields as culture, science, technology and industry, as well as improved health and environment protection. Ultimately, FUJIFILM’s aim is to help enhance the quality of life for people worldwide.

www.fujifilm.com.au


